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Website Data - Google
Analytics

Site Updates

Overall Traffic
Top Pages

Website Updates & Additions 

June vs. July comparison



Website Summary

• New Pages were Created & Existing ones updated

• Web traffic and time on site went up by about 5%

• More actions will be tracked on site, like Zocdoc 

clicks, calls, and form submissions



Dr Luk & Hade - 
Social Media buttons
added to headers

MeetOurTeam/Lab Personnel -
New Images & Bios

Finance Pages - 
9 Pages all reworked
and updated

Success Stories - 
Page Created 

Press/Blog - 
NYT Article added

Live Videos & Youtube - 
IG Live with Alicia
Lombardini added

Egg Freezing - 
Scheduling button added,
Ovarian Stimulation graphic
update, general page
function reworked

IVF Pages (x3) - 
Timeline Graphics updated

Uterine Testing - 
ERA/HRT Graphics
updated, buttons added
for easy navigation

Heart to Heart Podcast -
Page Created

Fertility Friends - 
Photos and Bios
collected - Page
Rework In Process

PRP Page - 
In Process
Egg Fertility Timeline - 
In Process

Site Update Summary
Dr Janelle Luk - 
In the Media 
(all doctors pages to
be updated shortly)

All Pages -  
Patient Portal and
Book Online buttons
added to Top Bar

All Pages - 
Navigate to Top
button added 

All Doctor's Pages - 
ZocDoc Booking
button added



June vs. July Growth



Top 10 
Webpages 
in July



Top 10 search queries in July



Referral Sources



Google Analytics - Top 
10 pages comparison 

between June/July



Home Page, Contact Us, About Us, Dr. Luk



Dr. Hade, Services, Lab, Dr. Nejat



Finance Terms & Chinese Site



Google & Facebook Ads

Web

Egg Donor1

2

Dr. Hade3



Ad Summary

• Spend will be shifted more to Google due to Facebook's restrictions and

policies

• Main web campaign budget will be shifted to egg freezing promotion

• Google will be sole paid driver of egg donor campaign until further notice

• Almost 40 new egg donor applications with less than $1500 ad spend in one

month

• Egg freezing campaign launched 8/4/21



Google Ads – Egg Donor Summary



Top 5 Google Ad Keywords – Egg Donor



Facebook Ad – Egg Donor Recruitment



Egg Donor Application Summary

Andrea Misir



Google Ads – Main GNF campaign



Main GNF Campaign Top 10 Keywords



Google Ads – Hade



Google Ads – Dr. Hade’s webpage traffic



Hade Top 5 Google Keywords



Google Ads – Hade Additional Details



Facebook Ad – Dr. Hade Web Traffic



Social Media

Facebook – GNF & Dr. Hade
Instagram – Dr. Luk, GNF, Dr. Hade

LinkedIn
YouTube



Social Media Summary

• Increase in social media engagement and reach; more people have seen and 
interacted with content across all platforms
o launched Dr. Hade's FB page, 4k people reached
o 32x increase in reach and 48x increase in FB engagement
o almost 50k impressions for Luk's IG

• Growth opportunities:
o Ad campaigns for Luke and Hade at $10 max spend per day
o September PCOS content
o October/Eggtober
o New types of content on IG and TikTok to further promote growth
o More PR Outreach via HARO and journalists



Facebook - GNF



Facebook – Dr. Hade



Instagram – Dr. Luk



Instagram – Dr. Hade

Accounts Reached 271
+194%

Content Interactions
79

+1,216%



Instagram – GNF



YouTube Channel Overview



YouTube Channel Overview



YouTube Reach



YouTube
Engagement



YouTube Audience



GMB Data



Generation Next Fertility



GNF Views









Search Volume



Luk Views







Search Volume



Nejat Views







Search Volume



Hade Views
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