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• New users increased by 20%

• Pageviews doubled

• More calls and appointment

bookings took place in August vs.

July

• Egg donor site traffic is up by 200%

• At least 100 inbound calls tracked

on campaigns and on website



Website Development Summary

Homepage Banner
updated with new slides,
format adjusted for better
presentation

Press Total page rework to
include all Doctor's press
appearances in updated
format with links

PRP Page created and
made live

Doctor's Pages Layout
adjustments made, new
Media segments
introduced, new
consultation forms
designed and added

Contact Us form updated
with additional fields for
stronger reporting
including improved user
data collection

Dr. Hade images updated
site-wide

Egg Donor/Recipient
Portal(s) reformatted with
updated pictures

Eggtober New page made
for Eggtober 2021 with
improved imagery &
functionality (In Process)

Lab Personnel page
updated with improved
staff carousel including
new portraits and
adjustments to design and
layout

Uterine Testing outdated
page redesigned and split
into 3 additional pages -
ERA, SIS, Hysto

About Us Lab and Fertility
Friends sections updated
to reflect current  staff and
imagery

Blog Multiple new blog
entries added and
optimized for SEO and
backlinks

Buttons Tracking
implemented for all major
buttons to provide more
accurate Google Analytics
data

Sitewide Excessive page
animations stripped from
page segments to improve
presentation and speed 

PCOS Page updated with
new layout and graphicsSitewide various graphics

and information have been
updated to improve clarity
and presentation

Fertility Friend Page
reimagined with new grid
presentation, higher
quality photos, and bios

Success Stories multiple
stories added
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Page Data
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Page Data



August Call Tracking





• Clicks have doubled

• CTR increased by almost 50%

• Average CPC decreased by 25%



Egg Donor Ad Performance



Google Ads Summary July vs. August



January
36.1%

February
21.4%

August
19.2%

July (ad resume)
7%

June
5.1%

May
4.8%

March (ads stopped)
4.5%

J A N U A R Y :J A N U A R Y :                             1 2 81 2 8

F E B R U A R Y :F E B R U A R Y :                             7 67 6

M A R C H : ( a d s  s t o p )M A R C H : ( a d s  s t o p )         1 61 6   

A P R I L :A P R I L :                                               77

M A Y :M A Y :                                               1 71 7

J U N E :J U N E :                                             1 81 8

J U L Y : ( a d s  r e s u m e )J U L Y : ( a d s  r e s u m e )       2 52 5

EGG DONOR
APPLICATIONS

2021

A U G U S T :A U G U S T :                                   6 86 8



Hade Facebook Promotion



Hade Google Promotion



Egg Freezing Google Promotion





• Almost double the appointments

booked in August than the last 6

months due to addition of the

booking button









Facebook & Instagram Performance



Facebook & Instagram Performance



Dr. Luk's Facebook & Instagram Performance





• 2x more new patients for Hade

• 20% overall increase in NPs



New Patients - July



New Patients - August





Google My Business



Google My Business


