


Alison Storry Jewelry

The Challenge: Increase jewelry sales 
My Work: Regular social media content 
creation, coordination with bloggers, email 
promotions, and paid social media 
campaigns.
Outcome:
•  Sales have doubled
•  5x more email subscribers
•  20% more Facebook likes
•  10x more Pinterest followers
•  15x more Twitter followers



Little Mayz Clothing

The Challenge: Increase infant clothing 
sales on Etsy
My Work: Daiy social media content 
creation, engaging with followers,  
coordination with mommy bloggers, 
giveaways, and paid social media 
promotions
Outcome:
•  Sales have increased 50%
•  5x more Pinterest followers
•  2x more Twitter followers



Jaunty

The Challenge: Get the word 
out about Jaunty’s bi-monthly 
workshops and increase 
attendance.
My Work: On-site event 
facilitation and regular social 
media content creation
Outcome: Workshops have 
been over-booked and Jaunty is 
expanding in Spring 2016



Caggiano

The Challenge: Increase awareness 
of Caggiano’s fine art work and drive 
sales
My Work: Creation of Instagram and 
Twitter profile from scratch, email 
management, social media content 
creation and engagement, reviving 
existing social media profiles from 
inactivity
Outcome: Sales have doubled, over 
25% CTR from emails, social media 
audience has tripled.



HR Search Partners

The Challenge: Create more 
relationships with candidates and 
hiring managers
My Work: Wrote two blog posts a 
week, posted 4x daily on 
Facebook, LinkedIn, Twitter, and 
Google+. Managed their job 
posting service to regular schedule 
listings across Twitter and LinkedIn
Outcome: Twitter exploded with 
almost 5x more impressions and 
profile visits. 4x more followers on 
LinkedIn and 3x more candidates 
have found/applied to active jobs 



Wedding House AU & NZ

The Challenge: Re-engage 
existing social media audience to 
boost awareness 
My Work: Twitter management 
(list creation, follow influencers, 
created new cover image) and 
Pinterest management (board 
creation and pin curation) as well 
as regular content publishing
Outcome: Organic Twitter 
followers have doubled in less 
than two and Facebook page 
engagement tripled


